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Retail Activity In The News
Virtual Restaurant Business Revolutionizing Traditional Food Delivery
The growing convenience of home food delivery through services such as Seamless and GrubHub has prompted the launch of what can
be best described as “virtual restaurants.” One company Green Summit Group currently operates 2-kitchens and boasts 8 “restaurant”
brands, yet is void of any storefronts. The business model is banking on the projection that most New York City dwellers won’t care or realize
that the food is not being prepared in a traditional restaurant. Green Summit has eliminated the burden of managing retail spaces, while
also further benefiting from its ability to shift menu items more quickly to cater to the fast-evolving preferences of consumers by creating
another online-branded “restaurant” that appeals to the flavor of the moment. If a particular brand does not meet financial expectations it
is easily scrapped, incurring a relatively low cost of failure.
Currently in expansion mode, in addition to existing kitchens in Midtown and Williamsburg, Brooklyn, the Green Summit plans to open 4
additional kitchens in the Financial District, Downtown Brooklyn, the Upper East Side, and the East Village in 2016 in order to be within
delivery range of 90% of New York’s online food-ordering population according to the company’s projections. Generating about $10 million
in revenue in 2015, expansion plans are reportedly expected to triple revenue in 2016. Success of the company launched about 2 and a-half
years ago may be short-lived in the opinion of some skeptics of the virtual model, pointing out that consumers want to engage with the
restaurant brand.
The field of competitors currently remains small and yet to evolve into the diversity of “restaurant” brands claimed by Green Summit:
•

Maple – Launched in 2015, the company delivers sophisticated farm-to-table-style food to homes and offi ces in Lower Manhattan and
parts of Midtown; and is currently funded by $25 million in venture capital reportedly provided by Greenoaks Capital.

•

Savory – A single identity brand that is also a kitchen-only caterer located at 15 West 39th Street, delivering to both individuals and
corporate clients in Lower Midtown. The company launched in 2011 has recently shifted strategies away from individual orders to
an increased focus on group orders for offices and social events. In an effort to standout, Savory takes orders directly as a more
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personalized approach versus utilizing a service such as Seamless.
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In The News (cont’d)
Emerging Hudson Yards Hopes to Attract Tenants with the Lure of Good Food
The 7-story retail component at the multi-building Hudson Yards complex that is currently rising along 10th Avenue will feature several
eateries and restaurants by reportedly some of the world’s most renowned chefs. Gone are the days when retail anchor stores were
the main drivers of foot traffic. The mall dubbed The Shops & Restaurants at Hudson Yards is slated to open in 2018 with luxury
department store Neiman Marcus as the anchor tenant. The collection of 12 “dining experiences” will be curated in collaboration with
renowned chef Thomas Keller and famed restaurateur and developer Kenneth A. Himmel, having teamed up 10-years ago to create the
restaurant collection at the Time Warner Center. Chef Keller will be leading the way with the
planned opening of a steakhouse and American Grill, to be joined by the Mediterranean seafood
restaurant Milos Miami by acclaimed chef Costas Spiliadis; and tapas master Jose Andrés, who
owns the restaurant Jaleo with locations in the Washington, D.C. area, Beverly Hills and Las
Vegas. Several smaller-concept eateries are also planned, as well as a 46,000-square-foot food
market at street level by Danny Meyer’s Union Square Hospitality Group that may still be in the
midst of negotiations.
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Turnstyle Transit Marketplace

In The News (cont’d)
Turnstyle Transit Marketplace at Columbus Circle Opens
The latest retail destination to make its debut in Manhattan will sit well below street level. The new 27,000-square-foot underground mall
within the corridors of the Columbus Circle transit hub opened on April 19, bringing a selection of (20) small restaurants and eateries; and
a collection of (19) shops, kiosks and pop-up stores primarily comprised of local independent businesses and artisans. Store sizes range
from 219-780 square feet, and businesses are required to remain open a minimum of 12-hours a day.
The 325-foot-long mezzanine passageway that has been totally transformed features “matte white columns, matte black beams, illuminated
vaults framed by clerestory windows (a high wall with a band of narrow windows along the very top), mirrored enclosures to camouflage
mechanical fixtures, glass storefronts, and a central island of porcelain floor tiles that mirror the look and feel of wood.” Located outside
the Metrocard turnstyles, the new mall is expected to benefit from the approximately 90,000 pedestrians that traverse the underground
hub each weekday. The joint venture partnership of Susan Fine, who led the MTA’s 1990 upgrade of the retail in the Grand Central Terminal,
and Howard Glatzer will operate the mezzanine retail space under a 20-year lease that includes a 10-year extension option according to
sources.

P.33
P.3

Turnstyle Transit Marketplace - Renderings
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Fullton Transit Center

In The News (cont’d)
Fulton Transit Center: Retail Space Nears Full Occupancy
The unveiling of the roughly 42,000 square feet of retail space is already underway as new retail tenants begin to make their debut in
the 180,000-square-foot Lower Manhattan transit hub at 200 Broadway. Approximately 20-stores will be spread across 2-levels of the
building, reportedly ranging from retail and service providers to eateries and full service restaurants. Tenants including gourmet popcorn
maker Pop Karma, chocolatier Neuhaus, and artisanal coffee house Irving Farm Coffee Roasters have already opened their doors to the
approximately 300,000 daily riders that traverse through the transit center on a daily basis. In addition, there is about 20,000-square feet of
office space located on the 3rd-level that has been leased to co-working space provider WeWork.
The Westfield Corporation manages and operates the approximately 62,000 square feet of commercial space under a sublease with the
Metropolitan Transportation Authority (MTA); as well as the hub’s advertising campaigns on the over 50-digital screens and 7-kiosks located
throughout under a lease with the MTA. Since the November 2014 opening of the Fulton Transit Center, retail activity around the vicinity
has escalated, prompting deals such as the purchase of the adjacent 3-story, 8,071-square-foot retail building at 144 Fulton Street by Crown
Acquisitions for $25 million ($3,098 per square foot) last July.

Sources:

http://www.fultoncenternyc.com/ • http://www.mta.info/news-fulton-center/2014/11/10/welcome-new-fulton-center
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Fulton Transit Center (cont’d)
A first look at some of the transit hub’s new retail offerings.

Irving Farm Coffee Roasters

Neuhaus

Wasabi Sushi & Bento

Pop Karma

Moleskine
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In The News (cont’d)
Fulton Street Takes on a New Image
The east-west thoroughfare that runs from the South Street Seaport at its eastern end to the World Trade Center complex at the west end
has been described by some as the “last frontier of Lower Manhattan’s ongoing rebirth.” Gradually evolving into a more appealing and welllit corridor with a new vibrancy as the stores that predominantly housed “grimy fast food-joints, souvenir shops, and shabby walk-ups are
being replaced with “spiffed up retail stores catering to residents.” Changes along the retail corridor are bringing fast-casual eateries such
as Chipotle. Potbelly Sandwich Shop, Hale & Hearty, Long Island Bagel Café, grk Fresh Greek, Baked by Melissa and Melt Shop as
well as e.l.f. cosmetics studio, GNC, and a second Starbucks outpost.
While the transformation began prior to the Fulton Transit Center opening, it is likely that heightened foot-traffic activity from the hub will
further drive Fulton Street’s transition. Perhaps the crowning jewel will be the 2017 opening of the high-end Nobu restaurant and women’s
fashion retailer Anthropologie at the base of landmarked 195 Broadway on the corner of Fulton Street. Anthropologie will be joining sister
company Zara which opened in 2015 at 212-222 Broadway just a few steps north of Fulton Street.
Development activity has also been on the rise bringing the addition of new hotels and residential buildings including:
•

54-62 Fulton Street – A 23-story, 120-unit rental and retail development dubbed Exhibit will replace a former garage;

•

112-118 Fulton Street – A 63-story, 476-unit residential development;

•

144 Fulton Street – The 3-story, 8,071-square-foot commercial building that offers 45,000 buildable square feet was acquired in 2015 for
$25 million, but future plans for the building that is currently home to a souvenir outpost have yet to be announced;

•

143-145 Fulton Street – A 26-story, 228-key hotel is planned, but a hotel brand has yet to be named;

•

92-94 Fulton Street – The 2-parcel assemblage that hosts a 6-story mixed-use building and a vacant lot sold for $23.25 million in 2015,
but plans have yet to be announced.

•

106-108 Fulton Street aka 14 Dutch Street (FiDi) – Longtime owner Pace University has introduced the 75,000-square-foot dormitory
component that sits above ground level retail to the market as a potential residential condominium conversion.

Sources:

http://www.downtownexpress.com/2016/03/24/fulton-fix-up-downtowns-east-west-transverse-transforming-from-tacky-to-tony/
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Fulton Street (cont’d)
A snapshot of Fulton Street’s latest retail offerings:
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In The News (cont’d)
Long Lunches for Wall Street Crowd a Dwindling Era
Some of Manhattan’s famed steakhouses are feeling the impact of the current stock market volatility. Upscale restaurants such as Lower
Manhattan’s Delmonico’s, Bobby Van’s and Reserve Cut located near the New York Stock Exchange; as well as Midtown restaurants
Smith & Wollensky and Sparks located near the offices of several hedge funds and banks have in past years served an overflowing
volume of regular diners at lunch time. However in today’s economy as the financial industry evolves, so have lunchtime routines with more
and more bankers and traders eating lunch at their desk versus the more leisurely extended steak meal; leaving many restaurants more
frequently with empty tables. Delmonico’s which opened in 1837 reportedly attributed 75% of its weekday sales from business diners,
finding that the volume of activity seems to parallel the fluctuations in the market. Yet for some restaurants the loss of lunchtime business
has been replaced by a higher volume of after-work drinkers, as regulars come to either celebrate a market rally or drown their sorrows
when there is a market slump.
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Long Lunches (cont’d)
Yet in the midst of sluggish business, the next generation of the city’s steakhouses has surfaced. The new, hipper version that is emerging
offers “fresh menu concepts and sleeker interiors” while catering to a wider audience. The wood-paneled interiors that typically characterize
the city’s more classic steakhouses have taken on a new, trendier vibe as several new entrants make their debut.
Quality Eats – The 60-seat, 1,800-square-foot restaurant located at 19 Greenwich Avenue in the West Village opened in November, featuring
a modern industrial interior design that reflects the personality of the surrounding neighborhood.
American Cut – The 130-seat, 6,000-square-foot restaurant located in the Upper East Side neighborhood at 109 East 56th Street opened
in March, establishing a 2nd location in Manhattan following its success in TriBeCa. Located within the historic Lombardy hotel, the dining
area features stained-glass windows, stylish seats and a hallway entry where a “framed photo of Blondie’s Debby Harry hangs” creating an
atmosphere that has been described as “art deco-meets-rock and roll.”
Four Cuts – The 90-seat, 2,500-square-foot restaurant that opened in October at 1076 First Avenue in the Upper East Side offers a more rustic
feel with exposed brick, walnut tables and interior columns covered with lush “wall gardens.”
Porter House Bar & Grill – The 10-year-old restaurant located within the Time Warner Center in Columbus Circle recently underwent
renovations. The 275-seat, 7,000-square-foot outpost now touts a new “color palate, walnut flooring and bronze-tinted mirrors.” In addition, the
restaurant’s menu has been revised to cater to a wider variety of tastes.
Prime 333 – The 7-year-old steakhouse is undergoing a rebranding that is expected to be completed in May. Diners of the newly named, 60seat Primal Cut will be surrounded by “smoked oak flooring, granite tabletops and chic bronze pendants.”

Quality Eats - 9 Greenwich Avenue

Four Cuts - 176 First Avenue

American Cut - 109 East 56th Street

P.1
P.10
P.1
.10
100

Retail Activity’s Ebb-and-Flow
The robust pace of retail activity that in recent years has escalated rents sharply, has since reached what appears to be an apex as a market
correction begins to take hold and retail tenants pause to re-evaluate their footprints and locations. The demand for prime locations that
deliver the right balance of square feet and economics remains high, with wellness, food and tech tenants leading the way according to
some sources. The ongoing shift towards a healthier lifestyle continues to drive demand for fitness facilities. However today’s preferences
is prompting a transition from the large gyms to smaller, more targeted fitness outposts that are creating a huge industry comprised of
a mix of gyms, boot camps, spinning and Pilates studios; as well as a recent rise in the popularity of meditation studios as the practice
becomes more mainstream. Athletic attire is also moving beyond the gym and replacing traditional casual wear which has established a
prospering market for “athleisure” brands.
Some neighborhoods are enjoying an added spark of activity:
Upper East Side – The opening of the Met Breuer in the former home of the Whitney Museum at 945 Madison Avenue is expected to reenergize retail activity in the area. The volume of foot traffic in the neighborhood reportedly incurred a significant drop which some retailers
attributed to the void left along the Madison Avenue corridor following the Whitney’s closure. The Metropolitan Museum of Art has leased
the landmarked building for 8-years while its modern and contemporary wings undergo a radical transformation.
Midtown – The recent debut of the Turnstyle marketplace, a new 27,000-square-foot mall that spreads throughout the subterranean
concourse of the Columbus Circle transit hub. The new collection of stores operated by local independent businesses and artisans has
transformed the concourse into a more inviting upscale retail destination. In addition, ongoing upgrades of the retail that spans the Long
Island Rail Road concourse beneath One- and Two Penn Plaza, plus the 8,000-square-foot food court dubbed The Pennsy NYC are intended
to help revitalize the Penn Plaza neighborhood. Looking ahead, the recent push by Governor Cuomo to restart the long-time sought major
renovation of Penn Station will be key in changing the area’s dynamic and attracting new retail along the corridor.
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Retail Ebb-and-Flow (cont’d)
Midtown South – The redevelopment of the former Tammany Hall building, 100 East 17th Street located at the eastern edge of Union
Square Park will reportedly deliver 50,000 square feet of new retail space. Developer Reading International received approvals from the
Landmarks Preservation Commission (LPC) last year to construct a steel-and-glass dome atop the landmarked structure that has been
rebranded as 44 Union Square. The dome will add 2-stories to the existing 4-story building, increasing its density to 75,000 square feet.
The Meatpacking District has also enjoyed a heightened level of visitors and foot traffic that is being driven in part by last year’s opening
of the new Whitney Museum. Retail activity in the west side neighborhood is expected to be further bolstered by the growing number of
new boutique buildings that are attracting a growing number of office and retail tenants to the area.
Downtown – The ongoing revitalization of Lower Manhattan has sparked a significant surge of retail activity that was led off by last year’s
re-opening of the over 250,000 square feet of the now high-end retail at Brookfield Place. This fall promises to bring the long anticipated
opening of the Westfield World Trade Center Mall, adding over 350,000 square feet of new retail stores at the complex. The Fulton
Transit Center is already welcoming some of the new retail tenants that will be filling the roughly 42,000 square feet of retail space at
the new transit hub that opened in late 2014. These major projects continue to spark a transition in the neighborhood’s retail landscape,
particularly along Broadway and Fulton Street vicinity. Looking ahead, 28 Liberty Street promises to deliver another 200,000 square feet
of repositioned retail space as part of the upgrade project of the former One Chase Manhattan Plaza tower. Negotiations for a multi-screen
cinema at the building are reportedly in advance stages, filling about 50,000 square feet at the tower’s base. In addition, the new Pier 17
that has nearly topped-out at the South Street Seaport will deliver 350,000 square feet of new retail space, the nearby Fulton Market
Building already being redeveloped into the city’s first iPic Theater.

Sources:
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Westfield World Trade Center Mall - Rendering
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http://www.newyorker.com/culture/photo-booth/inside-the-breuer-building-after-the-whitney-and-before-the-met
http://ny.curbed.com/2015/3/11/9982138/shrunken-tortoise-shell-topper-approved-for-tammany-hall#more)
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Downtown Alliance: 2015 in Review
Retail in the Lower Manhattan neighborhood has undergone a dramatic change, in part driven by the growing and affluent residential base;
as well as the general resurgence of the area surrounding the World Trade Center as the complex once again takes its place within the
community. At the end of 2015 the district boasted 1,107 stores and restaurants — a year-over-year increase of 6%, with a total of 110
openings of new stores and restaurants throughout 2015. The Broadway retail corridor saw last year’s opening of clothing stores Zara and
Gap at 222- and 170 Broadway respectively. Looking ahead, the line-up of new openings continues to grow with the expectation of several
renowned chef-inspired eateries and retailers such as Anthropologie and Saks OFF 5th scheduled to open throughout the remainder of
this year and 2017. The next 2-years promise to bring the addition of several new eateries and restaurants by renowned chefs:
2016 Openings:
•

Eataly / 4 World Trade Center by Mario Batali

•

Cut by Wolfgang Puck / 30 Park Place by Wolfgang Puck

•

Wylie Dufresne at AKA Wall Street / 84 William Street by Wylie Dufresne

•

Fowler and Wells at the Beekman / 5 Beekman Street by Thomas Colicchio

•

Amada at Brookfield Place / 250 Vesey Street by Jose Garces

2017 Openings:
•

Pier 17 at the South Street Seaport by Jean-Georges Vongerichten

•

Nobu / 195 Broadway by Nobu Natsuhisa

•

Yet-to-be-Named Restaurant / 70 Pine Street by April Bloomfield

A growing attraction to the Downtown area has driven ground level asking rents along Broadway to $308 per square foot according to the
Real Estate Board of New York’s (REBNY) Fall 2015 Retail Report — representing a 16% increase year-over-year, with some key areas along
Broadway and Wall Street commanding asking rents as high as $600 per square foot for ground level space.

Sources:

http://www.downtownny.com/sites/default/files/research/2015%20Lower%20Manhattan%20Real%20Estate%20Year%20in%20Review2.pdf
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Downtown Alliance (cont’d)
Brookfield Place – The newly renovated retail space within the complex made its debut in late 2014 and early 2015 bringing 40 stores
featuring high-end fashion brands to the neighborhood, plus an Equinox fitness center, the Institute of Culinary Education (ICE). In
addition numerous eateries fill the complex’ 2nd level Hudson Eats food court, along with the French-inspired Le District on the ground
level. Some new restaurants will join longtime tenant PJ Clarke’s including Parm, which opened over the summer; the February opening
of Amanda; and the expected early fall opening of True Food Kitchen. Luxury department store Saks 5th Avenue will also be making its
Lower Manhattan debut sometime this year, followed by a Saks’ Men Store slated to open in 2017.
Westfield World Trade Center – The long awaited fall opening of the retail mall located beneath the World Trade Center is quickly approaching.
The approximately 365,000-square-foot below-grade retail corridor is the final piece that will create a seamless underground pedestrian
passageway connecting Brookfield Place to the west to the Fulton Transit Center to the east. The 125-store mall will offer a mix of retail and
restaurants, that in addition to the below-grade space will also be housed within the Santiago Calatrava “Oculus.” The bird-like structure
that sites on the eastern edge of the complex opened to commuters in March; and serves as the new NJ PATH train entrance. In addition,
the base of 4 World Trade Center will feature the Italian-inspired Eataly food market and off-price luxury chain H&M. Other new retail will
also be housed in the base of 3 World Trade Center which is currently under construction; as well as 2 World Trade Center which has yet to
break ground.
Seaport District – The neighborhood that is currently in different phases of redevelopment,
primarily by the Howard Hughes Corp, has been kept alive with activity through a number
of public programs organized by Howard Hughes. Construction within the restored Fulton
Market Building is ongoing by iPic Theaters which is slated to open this year, bringing
an 8-screen cinematic and culinary experience to the waterfront district. Plans for the
restoration of the landmarked Tin Building are underway, ultimately housing a fresh food
marketplace operated by Jean-Georges Vongerichten in 2017. The new Pier 17 which is
currently under construction will feature a mix of retail and restaurants that are expected to
open in 2017 as well. A total of 365,000 square feet of retail, dining and entertainment will
be created upon delivery of the new pier and a revitalized historic area.

IPic Theater - Rendering

Other new retail space coming to Lower Manhattan will include:
•

28 Liberty – Over 200,000 square feet of sub-level retail space will be created at the former Chase Manhattan Plaza tower. Fosun
Property Holdings received approvals from the city’s Landmarks Preservation Commission (LPC) to reposition the space.

•

One Wall Street – About 90,000 square feet of newly created retail space will be part of the residential repositioning of the tower by
Macklowe Properties, having received approvals from the LPC in early 2016 for the project plans filed last year.
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Bleecker Street’s Luster Dims in Shadow of Washington Street’s Resurgence
The West Village retail corridor of Bleecker Street may be losing some of its mojo as the retail strip along Washington Street in the
Meatpacking District continues to evolve. The transition of Bleecker Street, once lined with pet stores and antique shops, was sparked in
2001 when fashion designer Marc Jacobs opened a store on the tree-lined street, followed one year later by fashion house Ralph Lauren.
Asking rents at the time reportedly averaged $75 per square foot, but 4-years later surged to $300 per square foot. Between 2009 and 2014,
Bleecker Street enjoyed increased leasing activity from luxury brands, demand ultimately driving rents as high as $800 per square foot; a
rate that has become disproportionate to retail sales according to some sources.
Now as Washington Street comes into its own, offering larger storefronts and new development expected to deliver even larger retail
availability, luxury brands are taking notice. In contrast Bleecker Street, although offering a more neighborhood-type feel, is somewhat
hindered by a “land-locked residential neighborhood with retail spaces largely challenge by existing architecture and retail configurations”
and smaller floor plates. Since the 2004 purchase of 874 Washington Street to serve as the headquarters for fashion designer Diane von
Furstenburg, the west side neighborhood has seen an uptick in activity gradually evolving from a hub for meatpackers to an upscale and
trendy neighborhood. An increase in retail leasing activity over the past few years has reportedly pushed asking rents from the $150-$400
per square foot range commanded a few years ago, to a price range of $300-$800 per square foot as rents closely approach figures on
Bleecker Street.
In 2006, boutique hotel the Standard High Line opened at 848 Washington Street, followed by the 2009 opening of the first section of
the elevated High Line park with an entrance on Washington Street. More recently the 2014 delivery of 837 Washington Street brought
technology firm Samsung to the neighborhood; and looking ahead, the 12-story, 125,000-square-foot development that is currently under
construction will add 2-levels of new retail space at 860 Washington Street. Other ongoing activity in the Meatpacking district has continued
to heighten the neighborhood’s allure for attracting new retail with the Whitney Museum of American Art, which opened its new facility
at 99 Gansevoort in May 2015, serving as an anchor. While some industry sources anticipate a rising competition between Bleecker and
Washington Streets, others view the 2-retail corridors as distinctive; each attracting a “different kind of traffic” and offering “different kinds
of space.”
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Leasing Activity
New to Market
Lotte New York Palace, 455 Madison Avenue (Plaza) – South Korean-based Lotte Group has introduced a roughly 15,000-square-foot
wing of the 909-key hotel at an asking lease price of $5 million per year ($333 per square foot). The space located within the neo-Italian
Renaissance south wing — Villard Mansion spans 4-floors of the landmarked tower located between East 50th- and 51st Streets; and is
currently being used by the hotel as event space.
Featuring “rich architecture and extravagant interiors” the space is comprised of a 2-story, Renaissance-style Gold Room that originally
served as a music room; the Madison Room which is an 1891 triple drawing room; and an additional drawing room and library on the 3rd
floor with carved-wood Italian marble fireplaces, book-lined walls and original gilt chandeliers.
Boasting a prestigious heritage and stunning amenities, the Villard Manson is being marketed as an ideal location for luxury retailers
looking to enhance their brand. The luxury hotel operator had acquired the former New York Palace Hotel for $805 million last fall from
Northwood Investors.

Lease Buyout Deal
De Beers Jewellery / 2 East 55th Street (Plaza) – The diamond house received a $20 million buyout
from retail condo co-owners Vornado Realty Trust and Crown Acquisitions for its 7,900-square-foot
space. The deal represents a win-win situation for both tenant and landlord. De Beers was seeking an
early termination of its lease expiring in 2019 after a 2015 repositioning will result in the jewelry retailer relocating to 716 Madison Avenue
this November; at the same time the landlords were seeking additional space to make way for Swiss watchmaker Swatch that reportedly
secured (2) 15-year leases last year for the entire 24,700-square-foot condo at the base of the St. Regis hotel.

Lease Deals to Watch For
GM Building, 767 Fifth Avenue (Plaza) – Athletic footwear retailer Nike is reportedly in late-stage negotiations
to lease the corner retail store vacated by FAO Schwarz following the July closure of the nearly 150-year-old toy
store’s home of over 30-years. Currently it is not clear if Nike plans to lease the entire 64,000-square-foot multi-level
store comprised of 14,000 square feet on the ground level, roughly 34,000 square feet on the 2nd floor and the
remaining 16,000 square feet split between the mezzanine and lower levels. FAO Schwarz was reportedly paying about $260 per square
foot for the outpost located adjacent to the Apple Store’s iconic glass cube entry, a figure that is significantly below the $3,093-$3,700 per
square foot range of average asking rents for the 5th Avenue corridor between 49th and 59th Streets according to the Real Estate Board of
New York’s (REBNY) Fall 2015 Retail Report. If a deal moves forward, the new outpost would be located about a block north of the retailer’s
Niketown store at 6 East 57th Street.
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Leasing Activity
Lease Deals to Watch For (cont’d)
One Madison, 23 East 22nd Street (Flatiron) – Fast food purveyor Chick-Fil-A is reportedly in negotiations to
lease the 6,700-square-foot retail condo at the base of the 60-story residential tower. If the deal moves forward
it will be the retailer’s 3rd Manhattan location in addition to 5 University Place (Greenwich Village) and 1000
Sixth Avenue (Penn Plaza). The condo unit owned by the Rockfeld Group is comprised of 4,635- and 1,870
square feet of ground and lower level space; and was acquired in 2014 for $20 million. The unit includes signage that is 18-feet high and
75-feet long according to reports.
28 Liberty Street (FiDi)– Although details have not been released, it has been reported that 3-major cinema operators are in “advanced
negotiations” to open a 50,000-square-foot multi-screen theater complex in the base of the landmarked former One Chase Manhattan
Plaza tower — Mexico City-based Cinemex, which is reportedly making its U.S debut in Miami this year; Landmark Theatres, which owns
the Sunshine Cinema on East Houston Street; and Plano, TX-based Cinemark, reportedly the 3rd-largest U.S. theater chain. Envisioned
as a high-end facility offering plush seats and food options, the new theater will be similar to the iPic Entertainment theater that will open
within the restored Fulton Market Building in the South Street Seaport neighborhood.
1 Wall Street (FiDi) – The planned repositioning of the former Bank of New York Mellon (BONY) office
tower into a 524-unit mixed-use development will include roughly 113,000 square feet of retail space.
Developer Macklowe Properties is reportedly in “advanced negotiations” with a well-known organic
grocer rumored to be Whole Foods. The food store is expected to spread across the ground and (2)
lower levels totaling 50,000 square feet, with an entrance on Broadway. An escalator will take shoppers
to the lower level area beneath a dramatic triple-height atrium. In total, the building will host 4-floors of
retail “behind a 5-story-high, stepped glass front that wraps around the corner of Broadway and Exchange
Place, with a café and outdoor seating on the Exchange Place side.” Planned retail will
primarily be located within the building’s annex constructed in 1961, with additional
ground level retail at the base of the original landmarked tower that dates back to 1929.

1 Wall Street Retail - Rendering

One Wall Street Retail - Renderings
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Leasing Activity
Lease Deals to Watch For (cont’d)
670 Columbus Avenue aka 100 West 93rd Street (Upper West Side) – The California-based grocery chain Trader Joe’s
is reportedly in late-stage negotiations to lease 20,000 square feet at the base of the 280-unit residential condominium
located at West 93rd Street. The store would spread across the ground and lower level of a 35,000-square-foot retail
condominium, that along with a 31,000-square-foot parking garage operated by Icon Parking Systems, was acquired by
the Klein Group in 2015 for $60.5 million. The deal that was expected to close by the end of March or early April will see
Trader Joe’s join party supplies retailer Party City which occupies 13,000 square feet. The grocer that debuted in New
York City in 2006 currently has 6 locations spread across Manhattan, Brooklyn, Queens and Staten Island. The new store will add a second
outpost to the neighborhood, joining Trader Joe’s existing location at 2073 Broadway (West 72nd Street); and will be located in the vicinity
of competitor Whole Foods at 808 Columbus Avenue (West 97th Street).
Carlyle House 48-72 East 77th Street aka 985-991 Madison Avenue (Upper East Side) – Acadia Realty Trust is reportedly finalizing terms
for the 49-year master lease of the 6,956 square feet of retail space at the base of the 15-story, 42-unit residential co-operative. The asking
rent for the space that fronts Madison Avenue was $3 million per year plus $4 million in key money according the reports.
Back in 2014, the space that spreads across the basement, ground and 2nd floor was introduced to the market with the intention of
either securing new tenants or a new master lease starting May 2016, upon the current master lease held by the adjacent Carlyle Hotel
expired on April 30th. At the time the entire retail space that would have been delivered vacant had an asking rent of $5.2 million per
year. Subsequently fashion house Vera Wang and accessories brand Perrin Paris were secured for a portion of the space, leaving 3-spaces
totaling 2,700 square feet at grade vacant.
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Leasing Activity (cont’d)
Lease Deal Highlights
Ermenegildo Zegna / 730 Fifth Avenue (Plaza) – The Milan, Italy-based high-end men’s fashion brand
has secured a new flagship at the Crown Building. The 9,000-square-foot duplex located adjacent to
Bulgari’s outpost comprises 1,500- and 7,500 square feet of ground and 2nd floor space respectively.
The 15-year deal commanded an asking rent of $4,500 per square foot based on the ground floor rent;
and has a total deal value of reportedly $150 million over the term of the lease. Zegna had reportedly considered opening a store at 771775 Washington Street (aka 361-371 West 12th Street) in Midtown South’s Meatpacking district, having acquired the building in 2007 for
$28 million; but apparently abandoned plans, selling the 2-story, 21,170-square-foot building late last year for $71 million.
Nordstrom / 3 Columbus Circle (Columbus Circle) – The Seattle, WA-based high-end retailer has
reportedly secured a 20-year lease for the 43,000-square-foot space that will become home to a freestanding menswear store. It had been previously reported in September that the chain was considering the multi-level space located at the
corner of Broadway and West 57th Street for its off-priced Nordstrom Rack brand. The new outpost that will span the ground, 1st and 2nd
floors will feature a bar and possibly other entertainment elements; and be located about one block west from the future 7-level home of
Nordstrom’s new flagship store at 217-225 West 57th Street that is currently under construction and expected to open in 2019. To create
the space for Nordstrom, existing tenant Bank of America had to agree to vacate a 3,000-square-foot branch housed in a ground level
space at the corner of the building; resulting in the bank relocating to nearby 250 West 57th Street owned by the Empire State Realty Trust.
Coach Inc. / 685 Fifth Avenue (Plaza) – The New York-based luxury leather-goods brand leased a
23,400-square-foot space at the base of the 20-story tower located at the corner of West 54th Street.
Spread across the ground, 2nd, 3rd, and lower levels, the deal commanded a rent of about $4,000 per
square foot according to sources. The new flagship that will be dubbed Coach House is expected to open
this fall, boasting 152-feet of wraparound frontage; and will include a separate, adjacent space for footwear line Stuart Weitzman which
Coach acquired last year for $574 million. Efforts to reposition the company that has incurred softening sales in recent years have been
successful in generating improved earnings in part through the release of new product designs and sales less reliant upon discounts.
Convene / 114 West 47th Street (Times Square) – The conference space and meeting room provider
has leased a 35,698-square-foot multi-level space at the 26-story tower. The new flagship will spread
across the ground, 2nd and lower levels of the building to accommodate up to 500 people for various
types of events. The space installation will include stage lighting, high-speed WiFi, audio and video technology and digital signage. As part
of the deal, Convene will have a separate lobby and dedicated address — 117 West 46th Street. Convene currently has 5-other locations
in New York City. Asking rent for the ground level space was reportedly $200 per square foot, and $68 per square foot for office.
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Leasing Activity (cont’d)
Lease Deal Highlights (cont’d)
North Face / 510 Fifth Avenue (Midtown West) – The outerwear brand will be opening a new flagship in the
26,405-square-foot space, having signed an 8-year sublease with sublessor Joe Fresh. The corner location that
spreads across 10,471 square feet on the ground level, and 9,583- and 6,351 square feet on the 2nd and lower
levels respectively of the 5-story landmarked building features just under 194-feet of wraparound frontage at West
43rd Street. Asking rent for the ground level space was reportedly about $800 per square foot. The new location
will join the California-based chain’s 2-other Manhattan outposts —2101 Broadway (Upper West Side) and 139 Wooster Street (SoHo),
where the retailer occupies 8,000-and 4,200 square feet respectively. Efforts to further expand have reportedly led to consideration of a
15,000-square-foot space at 519 Broadway (SoHo) that was formerly occupied by another outerwear chain Quicksilver.
Loblaw Cos., the parent company of fashion brand Joe Fresh introduced the sublease offering to the market last spring, along with a multilevel 15,000-square-foot space at 110 Fifth Avenue (Flatiron). The decision was prompted by inadequate sales by the brand that debuted in
the city in 2012, unable to gain enough market-share in the face of strong competition from retailers including Uniqlo and Gap.
Starbucks / 61 Ninth Avenue (Chelsea/MePa) – The coffee purveyor has leased 20,000 square feet spread
across the ground and lower levels of the planned office/retail project, apparently shifting directions and
abandoning previously reported negotiations for roughly 25,000-square-foot space at nearby 860 Washington
Street — a 12-story office/retail development that is currently under construction. The new outpost that
is expected to open in 2018 under a 15-year deal will bring a high-end restaurant and roaster featuring
Starbuck’s upscale Reserve coffees, similar in format to the company’s Reserve Roastery and Tasting Room
location in its headquarter city of Seattle, WA. Recently it was announced that the boutique
10-story building being co-developed by Vornado Realty Trust and Aurora Capital Associates,
along with William Gottlieb Real Estate will increase from a previously planned density of
roughly 123,000 square feet to nearly 170,000 square feet as a result of the recent acquisition
of additional development rights.

61 Ninth Avenue - Rendering

TJ Maxx / 5-15 West 125th Street (Harlem) – The off-priced fashion retail chain will be making its debut in Upper Manhattan in a
20,000-square-foot outpost in the lower level of the mixed-use development that is currently under
construction. The deal that had a reported asking rent of $50 per square foot was announced in February;
and will establish the retailer’s 4th New York City location. TJ Maxx will be joining home goods retailer
Bed Bath & Beyond and co-working space provider WeWork, which both signed leases in 2014. The 6-story, 130,000-square-foot project
expected to deliver this year is being constructed by Aurora Capital Associates and the Adjmi family. The new building located just off 5th
Avenue will be comprised of a mix of retail and office space spread across the lower level through 3rd floor, and 3-stories of residential
space that will house 30-units on the upper levels. Construction is expected to be completed sometime this year.
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Sale Activity
New to Market
55 Mercer Street (SoHo) – Thor Equities introduced the 3-story retail building to the market in February. The 15,000-square-foot building
situated between West Houston- and Prince Streets is located within the Soho-Cast Iron Historic District; and formerly housed a firehouse.
Fashion brand Dolce & Gabbana signed a triple-net lease last year for the entire building to serve as the company’s first full-service boutique
in SoHo; and its 3rd Manhattan outpost. The asking sale price was not disclosed, but Thor acquired the property in 2013 for $27.3 million
($1,820 per square foot). The building that dates back to 1854 is currently undergoing renovations and a façade restoration in preparation for
Dolce & Gabbana’s occupancy. It features floor-to-ceiling windows ranging in height from 15 to 21-feet; and 45-feet of frontage.
20 Pine Street (FiDi) – Alto Investments and The Klein Group have introduced the sale offering of the 32,760-square-foot retail condominium
at the base of the 406-unit residential condominium located on the corner of Nassau Street. The 461,173-square-foot tower that served as
the former office of Chase Manhattan Bank underwent a residential conversion dubbed 20 Pine, the Collection in 2005. The retail condo
is currently divided into 4-separate units that are fully leased reportedly on a long-term basis to FedEx, Café Arte, 18/8 Fine Men’s Salon
and Bright Horizons. Boasting a total of 450-feet of wraparound frontage, the condo last traded in 2013 for $19.4 million according to city
records. The sellers are requesting proposals, and will give preference to buyers willing to assume the existing $16 million mortgage.
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Sale Activity
New to Market (cont’d)
Tribeca Holdings Ltd’s Retail Portfolio – It has been rumored that Irish investor Aidan Brooks, the founder of the London-based firm is in
the process of selling-off some of the company’s high-end retail holdings potentially including:
•

867 Madison Avenue (Upper East Side) – The landmarked 5-story, 27,720-square-foot Gertrude
Rhinelander Waldo House located at the corner of East 72nd Street dates back to 1898. The building
currently serves as a Manhattan flagship for fashion designer Ralph Lauren, having obtained a lease in 1983 and initiating a massive
$14-$15 million overhaul of the French Renaissance revival mansion. The building reportedly traded multiple times over the years
following the designer’s lease, escalating from $6.4 ($231 per square foot) million in 1984 to the most recent sale to Tribeca Holdings
for $80 million ($2,886 per square foot) in 2005. Although unverified with no details currently available, the building is rumored to be in
contract for a potential sale.

•

504 Broadway (SoHo) – The 5-story, 113,912-square-foot building is currently home to
Bloomingdale’s. The department store chain owned by Macy’s Inc. (formerly Federated
Department Stores) has been located at the site since 2003, replacing Canal Jean Co. as a result of the reported 49-year lease signing
in 2002. The property that last traded in 2007 for $53 million ($465 per square foot) could likely fetch in the neighborhood of over $200
million ($1,756 per square foot) in today’s market according to sources.

Other recent activity by Tribeca Holdings has included the acquisition of the 14,000-square-foot mixed-use building
at 710 Madison Avenue (Plaza) for $70 million in 2014. Located at the corner of East 63rd Street, the 1,400and 700 square feet of ground and mezzanine space is currently occupied by British diamond merchant Graff
since 2008. In 2015, the 4-story, 21,738-square-foot building at 690 Madison Avenue was sold for $115.17 million to
Ashkenazy Acquistion Corp. The property located on the corner of East 62nd Street is currently entirely occupied by
high-end fashion brand Hermés.
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Sale Activity (cont’d)
Sale Highlights
522 Fifth Avenue (Times Square) – An undisclosed buyer has acquired a 10% stake in the
23,987-square-foot retail condominium for $27.67 million according to reported filings with the
Securities and Exchange Commission (SEC). The deal values the unit at nearly $277 million, General
Growth Properties (GGP) opting to sell its minority interest purchased in 2014 for $8.3 million.
The space spread across the ground and 2nd levels of the 23-story tower located at the corner
of West 44th Street was acquired by GGP along with Ashkenazy Acquisition Corp. and Germanybased Deka Immobilien Investment for $165 million. Initially comprised of 2-units, the offering
memorandum from seller Morgan Stanley had proposed a re-design to create a duplex space. The
522 Fifth Avenue - Rendering
sale offering also included 2 pre-approved re-design options that would create new storefronts on
both sides of the grand columned and front-cover entry that boasts a 19-foot-9-inch height; and a 16,334-square-foot second floor with
17-foot-9-inch ceiling heights.
516 Eighth Avenue (Penn Plaza/Garment) – An investment group led by Walter & Samuels Chairman David Berley acquired the 3-story,
7,500-square foot commercial building for $25 million ($3,333 per square foot) from a longtime private owner. The recent deal gives new
ownership control of the entire block-front along 8th Avenue between West 35th – and 36th Streets, Walter & Samuels having reportedly
acquired the adjacent 12-story, 243,350-square-foot building at 500 Eighth Avenue for an undisclosed price in 1996. The area offers the
potential of a rise in rent income in the future, the investment group banking on a significant uptick in rent growth due to heightened
activity just a few blocks west at Hudson Yards.
414-416 West Broadway (SoHo) – Ascot Properties NYC has reportedly acquired a 2,980-square-foot condo for $8.5 million ($5,724 per
square foot based upon the ground level space) from the Valroge Corporation. The unit comprised of 1,485- and 1,495 square feet on the
ground and cellar levels respectively is situated at the base of the 4-story mixed-use property located between Prince and Spring Streets;
and currently occupied by antique retailer Paracelso on a month-to-month basis.
45 Greene Street (SoHo) – Thor Equities has purchased the 3,430-square-foot retail condo for $9 million ($4,110 per square foot based
upon ground level square footage) from Urbinova LLC. The unit situated at the base of a 6-story residential condominium is comprised
of 2,190- and 1,240 square feet of ground and lower level space plus a 370-square-foot mezzanine. Located between Grand and Broome
Streets, Italian lighting design retailer FontanaArte has occupied the space since 2009 through a lease that reportedly expires in 2020.
Thor Equites currently owns several properties along Greene Street — either in its entirety or the retail component, adding both the
3,750-square-foot retail co-op unit at 41-43 Greene Street and the 3,500-square-foot retail condo at 37-39 Greene Street last year; having
paid $10.5 million and $12 million for the units respectively.
310-316 Lenox Avenue aka 84-86 West 126th Street (Harlem) – The partnership of L+M Development Partners and Chapman Consulting
have acquired the 24,597-square-foot office and retail building for roughly $21.08 million ($857 per square foot) from the National Basketball
Players Association (NBPA). Chapman Consulting partner Andrew Chapman is co-owner of the Red Rooster Harlem which since 2011 has
operated in a 4,000-square-foot portion of the retail space at the base of the building. The corner 3-story property reportedly offers an ideal
repositioning opportunity for new ownership, as ongoing robust retail and residential development activity along the 125th Street corridor
has continued to push area property values higher. The recent sale attracted a price over 4-times the $5 million ($203 per square foot)
figure paid by owner/user NBPA in 2003. Having outgrown its space at the building, the athletic organization will be relocating its offices
to Midtown as a result of the lease secured last year for 47,234 square feet at 1133 Sixth Avenue (Times Square).

Source:

http://api40.10kwizard.com/cgi/convert/pdf/GGP-20141027-8K-20141027.pdf?ipage=9861843&xml=1&quest=1&rid=23&section=1&sequence=-1&pdf=1&dn=1
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Lending
2 East 55th Street / 697 Fifth Avenue (Plaza) – The joint venture of Vornado Realty Trust (74.3% stake)
and Crown Acquisitions (25.7% stake) have secured $450 million in financing for the retail at the base
of the St. Regis Hotel along with the adjacent retail townhouse and air rights they acquired in 2014
for $700 million. Although the lender was not disclosed, the 5-year, interest only loan that matures in
December 2020 includes (2) one-year extension options. The new debt carries an interest rate at LIBOR plus 1.8% for the first 3-years;
LIBOR plus 1.9% for years 4 and 5; and LIBOR plus 2.0% during the extension periods according to Vornado’s press release in December.
Watch company Swatch signed a lease for 14,700 square feet near the end of 2015, intending to divide the space to house the company’s
subsidiary Harry Winston and a second yet-to-be-named brand.(
546-548 Broadway aka 80-88 Crosby Street (SoHo) – AB & Sons has secured $125 million in refinancing for the
5-story, 95,000-square-foot mixed-use building from lender Wells Fargo — details of the loan were not released. The
block-through property located between Prince and Spring Streets dates back to 1900; and in addition to 15-residential
units and 4-offices, currently houses retailer Uniqlo in 52,500 square feet spread across 3-levels. The Japanese clothier
opened its first global flagship at the building in 2006, renewing their lease for 10-years in 2014.

Source:

http://www.vno.com/press-release/u6e6d38wsh/vornado-completes-450-million-financing-of-st-regis-fifth-avenue-retail
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Nordstrom Flagship - 5 Columbus Circle / West 58th Street View - Rendering

Nordstrom Flagship Revealed
Renderings have been released giving a preview of the luxury department store’s New York City Flagship at 217-225 West 57th Street.
Plans of the long awaited store were initially announced by the 115-year-old Seattle, WA-based retailer about 4-years ago. Manhattan’s high
rents, construction hassles, and competition have reportedly kept Nordstrom from opening a store sooner, despite expanding in recent
years in other cities including Canada’s Calgary, Ottawa and Vancouver; and plans to open 3-stores in Toronto over the next 2-years.
The 320,000-square-foot outpost will spread across 3-properties bound by Broadway, West 57th- and 58th Streets; and become the luxury
retailer’s 2nd-largest store behind the Seattle flagship.
•

217-225 West 57th Street will house the core of the store in about 292,000 square feet spanning 7-levels — 5 above grade and
2-below grade at the base of Extell Development’s 95-story condominium development dubbed Central Park Tower that is currently
under construction. Taking advantage of newer technology, in addition to high ceilings, long sight lines, and atriums, the “glass waves”
that will be installed on the façade will flood the store with abundant light giving it a more open feeling.

•

5 Columbus Circle aka 1790 Broadway – Located at the corner of West 58th Street, Nordstrom will occupy 8,000 square feet of
ground level space. The luxury retailer is intending to rebuild the façade of the landmarked building that dates back to 1911.

•

1776 Broadway – Located on the corner of West 57th Street, Nordstrom has leased
20,000 square feet spanning 4-above grade levels.

The interiors of the 3-properties will be connected to provide seamless access for customers.
However the exterior will give the store a unique façade due to the mix of new construction
and existing historic buildings. Entrances to the store will include a main entrance on West
57th Street, a 2nd entrance on West 58th Street; and a 3rd entrance at 1780 Broadway, which
will also undergo a restoration of the building’s landmarked façade. West 58th Street.

West 57th Street / Broadway View - Rendering
Source:

http://www.seattletimes.com/business/retail/nordstrom-shows-plans-for-elaborate-manhattan-flagship/
http://wwd.com/retail-news/department-stores/nordstrom-manhattan-flagship-john-carpenter-10335876/

West 58th Street View - Rendering
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Nordstrom Flagship (cont’d)
In addition, as a result of the 20-year lease deal announced in January Nordstrom will be opening a 3-level, 43,000-square-foot free-standing
menswear store directly across Broadway at 3 Columbus Circle on the corner of West 57th Street.
The company is hoping that its West Side orientation in a neighborhood that is underserved will allow it to stand out amongst competing luxury
stores already concentrated along 5th Avenue. Success of the store in part relying upon its ability to attract the luxury design houses and
consumers, despite having a smaller footprint than Bloomingdale’s, Saks Fifth Avenue, Macy’s and Lord & Taylor. One advantage Nordstrom
will have is its new construction that will offer more flexibility for the displaying of brands to meet designers’ satisfaction. The new store’s
4-sites are expected to open simultaneously in 2019, boasting 200-feet of unbroken footprint along both West 57th Street and Broadway; as
well as 274-feet along West 58th Street. Taking advantage of newer technology, in addition to high ceilings, long sight lines, and atriums, the
glass waves that will be installed on the 225 West 57th Street façade will flood the store with abundant light giving it a more open feeling.
In 2013 Nordstrom had purchased “a fee below a plane” — essentially the land and associated development rights at the 217-225 West 57th
Street site, without additional air rights, for $102.5 million as a down payment for the future delivery of its Manhattan flagship. The remainder
of the payments will be made in installments over time for the deal that reportedly equated to about $586 per buildable-square-foot for the
condo-interest that at the time was estimated to be a 175,000-square-foot condominium at the base of the planned mixed-use tower. While
Extell Development retained the air rights “above a plane,” Nordstrom will have control of the site should development go awry.
Upon completion, the West 57th Street flagship will reportedly be the luxury retailer’s most expensive store. A reported statement from
Nordstrom’s October 31 10-Q filing with the Securities and Exchange Commission (SEC) revealed that the company had approximately $176
million of fee interest in land, which is expected to convert to a condominium interest upon completed construction of 217-225 West 57th
Street; but it has been rumored that the figure is expected to increase to at least $300 million for the condo-unit alone.
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A View of Water Street’s Arcades

Development Activity
Projects on the Horizon
Water Street Arcades (FiDi) – Lower Manhattan’s business improvement district (BID) Alliance for Downtown New York initiated a retail
makeover proposal of the street’s covered walkways along building fronts. The BID along with the New York City Department of City
Planning and the city’s Economic Development Corp. are sponsoring the proposed zoning amendment. The land-use application reportedly
filed in January was prompted by the BID seeking a rezoning of the corridor along Water Street between Fulton and Whitehall Streets;
claiming that the existing arcades’ cavernous design casts dark shadows along the sidewalk and tend to disconnect the street and
building’s ground floors.
If approvals are received, redevelopment would infill over 110,000 square feet of arcade space spread across the ground floor of 17-buildings,
potentially offering the opportunity of an expanded 167,357 square feet of new retail space in addition to 26,967- and 2,016 square feet of
new office and residential space respectively. In exchange for newly added space, landlords that choose to fill out the passageways would
be required to upgrade the plazas around their properties by adding public amenities such as seating, tables and planters. The project
hopes to revitalize the Water Street corridor and deliver a more welcoming experience for pedestrians.
The proposal has met with mixed response, proponents of the potential rezoning seeing it as a first step towards sparking a Water Street
renaissance; and that the retail investment would be significant and provide overall community benefits. It was also pointed out that
the Water Street arcades were designed in a much different era and a similar design would likely not be favorably received in a mixed
residential and commercial neighborhood today.
In opposition, critics anticipate that only landlords will benefit from the removal of the covered walkways and added retail space, further
pointing out that the arcades were originally built to reportedly ease pedestrian circulation in exchange for additional development density;
and by approving the rezoning a further density bonus will now be granted. It was also suggested that an analysis of the cost and profits
from filling in the arcades with retail be done prior to decisions being made.

Source:

http://www.wsj.com/articles/proposed-zoning-change-for-covered-pathways-draws-fire-1459299452
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MCC Theater 515 West 52nd Street - Rendering

639 Eleventh Avenue - Rendering

Development Activity
Project Plans in Progress
515 West 52nd Street (Hell’s Kitchen) – Longtime delayed plans by MCC Theater will now be moving forward according to a recent
announcement. The theater organization’s vision for a 27,000-square-foot performance venue at the base of the 627-unit Avalon Clinton
residential complex goes back to 2011. The estimated $35 million project will be funded by a public-private partnership of which $29.9
million has been raised, the city’s Department of Cultural Affairs accounting for $25.5 million of the secured funds. The newly constructed
space will feature a grand lobby and house a 249- and 99-seat theater, as well as workshop, rehearsal and meeting spaces and a
connection to an existing outdoor courtyard. Construction is expected to be completed for a 2018-19 season opening by MCC. The new
theater will serve as a hub for all the company’s programming which is currently scattered amongst several locations, with current mainstage performances located at the 299-seat Lucille Lortel Theatre at 121 Christopher Street in the West Village.
Construction of the theater space was delayed by several roadblocks since the ground- and mezzanine level space was designated
for non-profit theater use by the city’s Department of Housing Preservation and Development (HPD). The planned 27-story residential
development that was awarded to the Dermot Co. in 2003 was delivered in 2007; and is now owned by AvalonBay. As a result of a 99year lease offering to the Intar Theatre not moving forward, the space has remained vacant for several years until the lease with the offBroadway theater was secured in 2011.
639 Eleventh Avenue (Hell’s Kitchen) – BNF Automotive Group has reportedly broken ground on a 5-story,
35,000-square-foot retail development that will serve as the new Manhattan flagship for a Maserati dealership.
According to reports in November, the “virtually column-free” building will feature a rooftop terrace and 18-foot
ceilings. Upon expected delivery in early 2017, Maserati will relocate from their current location at 1 York Street
in SoHo. BNF currently controls the 5,042-square-foot site of a former Sunoco gas station under a 49-year ground lease from owner
Samyon Ruvinsky. It had been previously announced that the company’s Land Rover franchise would be occupying the new building,
prompted by an anticipated relocation from nearby 787 Eleventh Avenue which was sold in 2015. Prior to the sale, Land Rover’s space
was leased on a month-to-month basis; however plans apparently changed when BNF secured a lease for 265,000 square feet with new
ownership that will keep both Land Rover as well as Jaguar in 150,000 square feet plus the addition of Nissan and Infiniti dealerships in
the remaining 100,000 square feet at base of the tower.
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534-544 West 25th Street - Rendering

534-544 West 25th Street - Rendering

47 Prince Street

Development Activity (cont’d)
Project Plans in Progress (cont’d)
529-533 Broadway aka 89-97 Spring Street (SoHo) – Construction by the development team of Aurora Capital Associates, Wharton
Properties, Thor Equities, and the Adjmi family is well underway for the 6-story, 44,243-square-foot retail building. The original 2-story,
26,250-square-foot commercial structure dating back to 1936 was acquired in 2013 for $146,877,098 ($3,320 per buildable-square-foot).
Located within the SoHo-Cast Iron Historic District, the project’s design intended to replicate the Prescott House hotel that once stood
on the corner parcel in the mid-1800s, had received approvals by the Landmarks Preservation Commission (LPC) in late 2013.
534-544 West 25th Street (Chelsea) – Owner Weinberg Properties filed plans in January for the 8-story project announced last year.
A 60,000-square-foot building expected to reach a linear height of 135-feet will replace a former trucking terminal located between
10th- and 11th Avenues. Upon delivery in 2017, current tenant Pace Gallery will expand its footprint by 30,000 square feet to a total of
40,000 square feet. The new building will provide the art gallery with a ground floor space featuring 20-foot ceilings to house the over
10,000 art books that comprise Pace’s library, as well as a 5,000-square-foot gallery; and a 4,200-square-foot exhibition space, plus an
adjacent 1,000-square-foot terrace and open storage facility for artwork on the 2nd floor. A setback in the building’s design will create a
6,000-square-foot outdoor sculpture garden on the 6th floor. While (2) of the gallery’s 3 existing locations are owned, the new West 25th
Street flagship will be occupied through a lease deal with the building’s owner. During construction the gallery will reportedly operate from
other locations in the area at 508- and 510 West 25th Street, in addition to a Midtown location at 32 East 57th Street.
47 Prince Street aka 259 Mulberry Street (NoLita) – The 2-story, 4,750-square-foot retail building is nearing delivery, reportedly constructed
by Neil Binder under an LLC. According to Department of Buildings (DOB) filings the development is intended to house a new “eating and
drinking establishment,” however the project has hit some roadblocks over the years. Previously earmarked for a Shake Shack that would
serve wine and beer, per filed applications with the city in 2010, the eatery ultimately abandoned plans after area residents protested. In
2012 French cocktails and juice chain Paradis Des Fruits had proposed to develop the site, but was reportedly denied the request for a
special permit due to improper applications being filed. The corner property located within the M1-5B zoning district is subject to “special
use regulations that restrict eating and drinking establishments from the ground floor in any building.” The status of the building’s tenancy
or lack of tenancy remains unclear at this time, sources unable to verify whether or not Paradis will occupy the building upon full delivery.
277 Mott Street (NoLita) – Restaurateur and former Bar 89 owner Karl Kopp filed permit applications in March for a planned 7-story retail
development on the property owned since 2003 located between Houston and Prince Streets. The new building’s design will include
the creation of a roof deck on the top floor. The 21-foot-wide, 1,900-square-foot parcel has remained vacant since the city reportedly
demolished an existing tenement building in the early 1990s. Kopp’s previous plans for a 7-story, 7,500-square-foot residential building,
according to permits filed in 2006 under the entity 277 Mott St. LLC, never moved forward.

Source:

http://www.boweryboogie.com/2016/03/former-shake-shack-contender-prince-street/
http://ny.eater.com/2010/2/10/6743911/shake-shack-withdraws-application-as-neighbors-cry-sacrilege
http://ny.curbed.com/2013/9/18/10196636/landmarks-commission-blown-away-by-529-broadway-designs

P.29
P.29
P.2
2299

Shrinkage & Expansions
Looking to Expand
Pepsi To Make its Debut into the Restaurant Business
The Purchase, NY-based beverage manufacturer will be opening a 5,000-square-foot space to house
a mix of restaurant, bar, and event space intended to create both a social hub and testing ground for
new products. The Meatpacking district outpost dubbed Kola House will be the first to open; and
occupy a portion of the space formerly home to the now shuttered farm-to-table eatery the Monarch
Room at 408 West 15th Street. The space will be centered around Africa’s native kola nut, and offer
visitors an elegant and sophisticated experience primarily devoid of Pepsi logos and products. Menu items will feature dishes inspired by
the kola nut, as well as the offering of specialty drinks to be created by a cocktail curator.
Parent company PepsiCo is hoping this new concept designed for the social media age will allow the company to connect with consumers
beyond TV commercials and online ads. At a time when Americans are turning away from sugary beverages, Pepsi is reportedly hoping
to bolster its image and improve product sales. Tentatively slated to open this spring, the components of the space which will include live
entertainment are expected to evolve as the company’s marketing department learns what is successful; with no current plans to open
additional permanent Kola Houses in other cities. February’s Super Bowl Sunday was expected to kick-off efforts to introduce the new
concept to the public.

Kola House - Interior Rendering

Source:

http://www.latimes.com/travel/deals/la-trb-kola-house-20160129-story.html
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Shrinkage & Expansions (cont’d)
Looming Closures
D’Agostino Supermarket Considers Store Closings
The family-owned grocer is reportedly considering a closure of up to 3-Manhattan stores —
341 Third Avenue, a 4,500-square-foot store in Kips Bay; 2828 Broadway, a 10,000-squarefoot store in Morningside Heights, and 528 third Avenue in Murray Hill. Currently operating
11-locations throughout the city, the Larchmont, NY-based supermarket founded in 1932 filed a Worker Adjustment and Retraining Notification
in January with New York State’s Department of Labor. As the company continues to evaluate store revenue, other alternatives being
considered include a sale or renegotiation of existing labor agreements which were reportedly ratified in May 2015 under a new 3-year
contract for the grocer’s nearly 1,000 workers. The announcement comes as other New York City traditional supermarkets are struggling to
survive at a time when they are facing heightened competition from convenient rapid delivery services including FreshDirect, the growing
number of mini-markets offered by big-box drugstore chains, and newer stores such as Whole Foods.
Sports Authority Heading into Bankruptcy
The Englewood, CO-based American sporting goods chain whose roots go back to 1987 and the opening
of its first store in Fort Lauderdale, FL is reportedly filing for Chapter 11 bankruptcy protection. Currently
the retailer has 463 stores spread across 41 states and Puerto Rico, of which only 4 are located in New
York City (1 in each borough excluding Staten Island). In an effort to reorganize and adapt to meet the
continually changing dynamics of the retail industry, the company plans to shutter or sell close to 140
stores and 2-distribution centers located in Denver and Chicago over a time span of 3-months. Long-term plans will include the upgrading of
stores and enhancing their online presence. The high volume of online shopping continues to negatively impact brick-and-mortar outposts;
and despite ongoing efforts to find ways to lure consumers into the stores, the numbers continue to decline. With access to up to $595
million in debtor-in-possession financing1 and cash from ongoing operations, Sports Authority expects to have sufficient liquidity during the
Chapter 11 process.
Aeropostale Considers Options Amid Tumbling Sales
The teen-apparel retailer announced plans to explore strategic alternatives in an effort to turn
business around at a time when the company’s primary market is shifting further away from
brick-and-mortar purchases. Options reportedly being considered are either a sale or company
restructuring, following 3-years of diminishing sales revenue resulting in a net loss of $21.7 million
at the end of the 4th quarter 2015 as sales fell by 16%. The retailer plans to spend about $14 million on store remodeling and infrastructure
repairs, a figure that is nearly 11% lower than the $15.7 million spent in 2015.

1
Debtor-in-Possession: an individual or corporation that has filed for Chapter 11 bankruptcy protection and remains in control of property that a creditor has a lien against, or
retains the power to operate a business.
Source:
http://www.labor.ny.gov/app/warn/details.asp?id=5442
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Shrinkage & Expansions (cont’d)
Looming Closures (cont’d)
Fairway Market Nearing Default
The New York-based grocery chain went public in 2013 following a successful initial public offering (IPO)
that generated $158.8 million in net proceeds. Despite the company’s 12 locations reportedly generating
$555 million in net sales during its 2012 fiscal year, Fairway incurred a net loss of $11.9 million; slipping
further over the next few years to its currently heavily indebted financial state. In April it was announced
that Fairway Group Holdings Corp. “reached a tentative deal with creditors to restructure its debt in
bankruptcy,” a deal which “would likely put the New York-based grocery chain into Chapter 11 proceedings by the end of May.” Under the
terms of the deal that is still being negotiated, Fairway’s lenders would provide a loan enabling the retailer to continue operations while
focusing on restructuring and turning around the business.
Some sources attribute the popular hometown company’s demise to a wave of new and fresher competitors such as Whole Foods and
Trader Joe’s; an expansion that was too quick delivering cookie cutter stores that offered a lackluster shopper experience in comparison to
Fairway’s flagship in the Upper West Side at 2131 Broadway at West 74th Street; and the inexperienced ownership of Sterling Investment
Partners which had acquired a controlling 80.1% stake in the 75 year-old chain for $150 million from the Glickberg family in 2007, planning to
expand the brand in New York, New Jersey, and Connecticut at the rate of 3-4 stores per year while borrowing heavily to fund the expansion
according to sources. Efforts reportedly initiated earlier this year to sell the chain have failed thus far to attract any prospective buyers. If
the loan from lenders moves forward, it will help avoid closure of the majority of the chain’s 15-stores, all of them under a lease accept for
the flagship location which is owned by the Glickberg family.

Source:

http://money.cnn.com/2013/04/17/investing/fairway-ipo/
http://www.bloomberg.com/news/articles/2013-04-17/fairway-group-surges-in-trading-after-pricing-ipo-above-range

P.32
P.32
P.3
3322

Notable Retail Transactions
Lease
Address

Submarket

District

Sq. Ftge

Tenant

118 Prince Street

Midtown South

SoHo

36,000

John Hardy

61 Ninth Avenue

Midtown South

Chelsea

20,000

Starbucks

124 West 24th Street

Midtown South

Chelsea

11,000

Salons by JC

605 West 42nd Street

Midtown

Hell’s Kitchen

70,000

Life Time Athletic at Sky

3 Columbus Circle

Midtown

Columbus Circle

43,000

Nordstrom - Men’s Store

625-649 Eighth Avenue

Midtown

Time Square

36,900

Frames Bowling Lounge (extension)

114 West 47th Street

Midtown

Times Square

35,698

Convene

1633 Broadway

Midtown

Columbus Circle

28,000

Equinox (renewal)

510 Fifth Avenue

Midtown

Times Square

26,405

North Face (sublease)

685 Fifth Avenue

Midtown

Plaza

23,400

Coach

141 West 54th Street

Midtown

Columbus Circle

21,311

Gotham Hall (relocation)

730 Fifth Avenue

Midtown

Plaza

Submarket

District

9,000

Ermenegildo Zegna

Sales
Address

Sq. Ftge

Sold Price

Purchaser

45 Greene Street

Midtown South

SoHo

3,430

$9,000,000

Thor Equities (condo)

414-416 West Broadway

Midtown South

SoHo

2,980

$8,500,000

Ascot Properties NYC (condo)

522 Fifth Avenue

Midtown

Times Square

23,987

$27,670,000

Undisclosed (condo - 10% stake)

$25,000,000

Investment group led by Walter &
Samuels Chairman David Berley

516 Eighth Avenue

Midtown

Penn Plaza

The Mid-Quarter Retail Report is produced by:
Jamie Mason | Director of Marketing & Research
ABS Partners Real Estate, LLC
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For More Information Please Contact:
212.400.6060

•

www.absre.com

200 Park Avenue South, 10th Floor, New York, NY 10003

We Build Partnerships That Last
Although the information furnished is from sources deemed reliable such information has not been verified and no express representation is made nor is any implied as to the accuracy thereof. Sources: CoStar Group, The
Real Deal, Crain’s New York Business, The New York Times, New York Post, New York Yimby, and Commercial Observer

